CERTIFICATE OF PUBLICATION

This is awarded to
RrionaliEess AssEREE Bins Maniyattu Mathew, Faisal Memon

For Publication of Paper Titled

THE INFLUENCE OF SOCIAL MEDIA PERSONALITIES ON GEN Z’S
PURCHASE INTENTIONS: ATHEMATIC ANALYSIS OF INFLUENCER
APPEAL

For National Research Journal Titled
“National Research Journal of Human Resource Management”

Volume-12, Issue No: |, Year: 2025 (January-dJune)
ISSN: 2394-058X  Impact Factor: 7.2

[

Website:

www.npajournals.org Book Publisher




