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ABSTRACT:

This study examines the sustainable business practices of Swiggy and Zomato, focusing on
their efforts to achieve zero carbon footprint and implement eco-friendly delivery solutions.
Through a comparative analysis, the paper evaluates consumer perceptions, corporate
strategies, and environmental impact, offering insights into advancing resilient practices in
the food delivery sector.

INTRODUCTION:

The food delivery industry has witnessed unprecedented growth, driven by increasing
consumer demand for convenience and technology-driven solutions. Companies like Swiggy
and Zomato have become market leaders by continually innovating their delivery models to
meet this demand. However, this rapid expansion has raised environmental concerns,
prompting these companies to integrate sustainable practices into their operations.
Sustainability in the food delivery sector involves reducing carbon emissions, minimizing
plastic usage, and adopting eco-friendly delivery methods like electric bikes and
biodegradable packaging.

As consumer awareness of environmental issues grows, brands that prioritize sustainability
are gaining a competitive edge. Swiggy and Zomato have recognized the importance of
aligning with this shift, adopting various strategies to enhance their eco-friendly delivery
processes. These initiatives not only contribute to environmental preservation but also
enhance brand perception, foster customer loyalty, and ensure long-term resilience. This
study explores these initiatives, comparing Swiggy and Zomato's approaches to achieving
sustainability, and evaluating their impact on consumer behaviour and overall business
performance.
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REVIEW OF LITERATURE

Sustainability in the food delivery industry has become a crucial area of study, as highlighted
by various scholars. According to Smith and Brown (2018), integrating green practices in
delivery services can significantly reduce carbon footprints while enhancing brand reputation.
Gupta et al. (2020) emphasize that consumer preferences are shifting toward environmentally
conscious brands, making sustainability a competitive advantage. Kumar and Rao (2021)
found that eco-friendly practices positively impact customer loyalty, especially when coupled
with transparent communication.
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In recent years, studies have highlighted the importance of resilience in business operations,
particularly when it comes to adopting sustainable models. According to Banerjee and Mehta
(2019), businesses that embed eco-friendly practices into their core strategies not only reduce
operational costs but also create long-term value. Similarly, Sharma and Verma (2022) argue
that companies showcasing visible sustainability efforts gain a stronger emotional connection
with their customer base, translating into increased brand loyalty and advocacy.

Additionally, research by Jones and Taylor (2020) underlines the growing consumer
expectation for businesses to address their environmental impact. The study revealed that
brands that openly communicated their sustainability goals and progress fostered greater trust
and customer engagement. This study builds upon these insights to compare Swiggy and
Zomato's sustainable practices and their impact on consumer behaviour, further contributing
to the understanding of eco-friendly transitions in service industries.

Objectives:

e To analyse the sustainability strategies of Swiggy and Zomato.

e To assess consumer perceptions regarding eco-friendly practices.

e To evaluate the effectiveness of zero carbon footprint initiatives.

e To compare the impact of these practices on brand loyalty and market performance.
Hypotheses:

H1: There is a significant difference in the sustainability practices adopted by Swiggy and
Zomato. H2: Consumers prefer food delivery services that implement eco-friendly practices.

H3: Zero carbon footprint initiatives positively impact brand perception and customer loyalty.
Research Methodology:

A quantitative approach was employed, gathering data from 261 respondents through
structured questionnaires. Respondents included frequent users of Swiggy and Zomato across
urban and semi-urban regions.

Data Analysis:

Factor Details

Demographics |60% male, 40% female; age range 18-45 years.

Consumer 75% were aware of eco-friendly initiatives; 58% favoured brands with
Awareness sustainable practices.

Service 52% preferred Zomato due to visible eco-friendly measures, while 48%
Preference leaned toward Swiggy for its delivery efficiency.

Impact on 67% indicated increased loyalty toward brands with transparent
Loyalty sustainability practices.

Satisfaction ~ |On a scale of 1-5, Zomato scored 4.2 for sustainability efforts, while Swiggy
Levels scored 4.0.
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Hypothesis Testing:
Hypothesis |Description L:td t-Value |p-Value|Result Interpretation
. . Zomato shows a
_Slgnlflc_ant (_jl_fference Chi- slightly stronger
in sustainability :
H1 . Square |- 0.03  |Supported [emphasis on
practices adopted by Test sustainabilit
Swiggy and Zomato. —
communication.
Consumers prefer Chi- 58% of respondents
H2 fo_od dellve_ry services Square |- 002  Supported fa\_/oqr_ec_l brands
with eco-friendly Test prioritizing
practices. sustainability.
e o
H3 impact brand T-Test |-8.492 (1)'704e' Supported pllfferené:e in loyalty
erception and Impact dueto
P sustainable practices.
loyalty.

Comparative Chart:

Factor Swiggy (%) Zomato (%)
Awareness of eco-practices |70 80
Preference due to eco-efforts 48 52
Loyalty Impact 65 70
Overall Satisfaction 80 84

Findings and Discussion: Both Swiggy and Zomato have made strides toward reducing their
environmental impact, such as using electric bikes and minimizing plastic usage. However,
Zomato's marketing strategies around sustainability appear more impactful in shaping
consumer perception.

Recommendations:

e Enhance collaboration with local eco-friendly suppliers.

e Increase transparency by publishing regular sustainability reports.

e Promote consumer participation through reward programs for sustainable choices.
CONCLUSION:

Swiggy and Zomato are at the forefront of integrating sustainability into their business
models. Future efforts should focus on deeper community engagement and leveraging
technology to track and reduce carbon emissions effectively.
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